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Campaign Assets — Migration from CK71
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THE NEW CK'
ULTRA-POWE
AND WINDOV

Wa're sanding you this message becau
indicae you purchased an Infermee Cf
mehily computer in the past,

A you thinking about UpQrading your
fieat? Honeywell would lie to introduce
Pew CKTS ultra-rugged mobils compul

Thar CKTS offiers the same rugged dura
popular predecessor, the CKT1 - butw
processoe, ennanced nearfar scanning
& more ergonomic formn factor. In tact, it
and Bghier an oihers in 5 class.

The best part: The CKTS supports bath
Embedded Handneld 6.5 and Android”
continue to banefit from your cumrent i
Preparing your business for the fulure.
Iirvestment protection.
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RUGGED AND
BUSINESS TOI
TOMORROW

Wiy're sending you this mossage bacause
Indicate you purchased an Infermes CKT1
mobie computer in the past.

Upgraing your motile computer fieet shol
Your aperations, or your batiom ine. In fac
should uitimatety enhance both.

Tha new Haneywed CKTS ura-ngged ma
- successar 1 our popular CKT1 ~ is desi;
UpGraCing 10 next-ganaration mobie techn
and hassie-free. Extend your legacy inves!
Windows™ Embedded Handheld 6.5, whis
 futuire ransition o Android™ 6.0~ the C
both.

And mughout the migration, take advant
‘curment invesimants by continuing to use If
batteries, peripherals, accessaries and sof
bafors — 0 NBed 1o rewrite Saftwans of el
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MAKE THE SWITCH TO MORE:
MORE POWER, MORE

DURABILITY, MORE CHOICE

W're sanding you this message becauss our records
inclicate you purchased an infarmec CKT1 ultra-rugged
mabiie compuser in the past.

Handheld 6.5 g its end
of ¥e. But you dont have 1o make the switch to ancthar
05 now If your business isn't ready

Thats because Honeywell's new CHTS utra-rugged
Mabike COMPUIS’ SUREATS bom Windows Embecded
Handheld 6.5 and Android™ 6.0 operating sysiems.
Now your business has B option of extencing your
WEHE 5 investmant, then seamiessly ransioning 1o
Androic.

You'l get all the nagged durability of your axisting CKT1
davices — wiih & faster processor, power neantar
scanning capabiities and an enhanced camera. All ina
mane erganomic form factor that is 31% smaller and
lighter than olhers in & class.

I your business ready 1o make the switch?
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Is Your
Business Ready to
Keep Up with 24/7

Connected Customers?

There Has Never Been a Better Time to Upgrade Your Devices An Exclusive Invitation

Honeywell is pleased to offer the
opportunity for your company to qualify
for a free CKT5 demo unit and an on-site
evaluation. Simply fill out the form, and
one of our experts will contact you,

The demands on business leaders to increase productivity while
tightening costs are ever increasing, and more companies are looking to
do this by refreshing their mobility deployments.

The Honeywed|l CK75 ultra-rugged mobile computer - the successor to the

field-proven CKT1 device — gives you access to next-genaration * First Name:
i and appli time, while giving you
the option to extend support for Windows® Embedded Handheld 6.5. * Last Name:
When the time comes for a transition to new applications based on
Android™, the CKTS devices can be converted to Android 6.0, saving + Email Addross:
your i in and
Campany:
* City:
* Country:
* Phore:
* Project Timelina:
Soloet... B
Comments:

* Required Fiskls
Dy chacking e box, you mcoapt e Honeyeel Prvacy
Torrreh el igros 3 v rstevirt product e,
Inchatry resech sOGAS, Welsnar invles ind Case
Wascarn o rionmywed Salaty an Brodactay
Sekitera.
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Campaign Assets — DC/Warehouse
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RUGGED £
BUSINESS
TOMORRO

At your mgkile compUiers me
your warehouse and DC opera
that can withstand demanding
baing agile and responsive 1o &

The new K75 fits the bil with
combination of durabiity and &
rugged design thal can survive
but is 31% smallier and lightier 1
class, This koops your workdon
rRQUCIng ermors from tangue.

And with support for both Wind
Hanaheld 6.5 and Android™ 6.
your busingss - and your mobi
futurs.
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ONE ULTRA
CHOICE OF
SYSTEMS.

18 y0Ur warehouse of OC operat
Android™ &0 Or, would you pre
every as1 it of benefit from your
Windows® Embedded Handneld |

Now, there's a single mobile com
CK7S U
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FAST, RESPONSIVE AND HIGHLY
EFFICIENT SCANNING FOR YOUR
DC

To ensure accuracy and increased traceabiity in your

computer supports both oparating
extend suppor far WEH, then cor
devices 10 the next-peneration O
s ready.

Get investment protection in an u
leads ts class in both durability ar
new CKT5.

you nead a devica with superior scanning
abity. Honeywell meets that need with the new CK75
ultra-rugged mobile cormputer.

The CKTS Oivers exireme fead ranges and lighning-
fast performance using proven Honeywell Imaging
engines. It provides the quickest, mos! accurale reading
of 1D and 20 barcodes — from 6 inches io up to 50 feat
away.

Spaed your warshouss workflows with unmaiched

S£aNAINg perormMance in one UNra-fugged, ergonomic
device: the CKTS.

123-456-TB30
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THANK YOU FOR REGISTERING
View the Video to Learn More about the CK75

Thank you for registering for a chance to win a free CK75 demo unit
and an on-site evaluation for your organization. One of our experts will
be in touch with you shortly.

In the meantime, if you'd like to learn more about the CK75 ultra-

rugged mobile computer, please watch our video or visit the CK75
product page.

GO TO PRODUCT PAGE
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Sales Tools
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CK75

Ultra-Rugged Mobile Computer

CK75
Data Sheet

Request Your

Marketing Campaign

GROWING PRODUCTIVITY
AND PROFITS

Mabile Computing Rules the Day
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Improve
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Infographic
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HIDDEN COSTS
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https://sps.partnerconcierge.com/campaign-request

Multi-Touch Campaigns

Multi-Touch Email Marketing - Additional Marketing Tools

Three email blasts to your target list Lead Nurturing $1,995 per month
Each email executed twice to maximize penetration 6 Month program
an landi
Campaign landing page « Up to 2,500 prospects / leads

Detailed reporting for sales follow-up _ _
Co-branded collateral Month_ly variable data email blast
featuring sales rep nhame and contact

Program development and management _ _
Landing page content and graphics

Monthly telemarketing follow-u
Integrated Lead Generation - y g P

Detailed reporting and status updates
80 Hours telemarketing and lead qualification Program development and management
Three email blasts to your target list

Campaign landing page Prospect Profiling $2,500
Detailed reporting and daily leads distribution Up to150 prospects

Co-branded collateral

Program development and management

Coue



Email Marketing Campaigns

DIY Marketing

Ready to execute co-branded collateral
HTML emails

Support collateral

Product Announcement

One email blast to your target list

Email executed twice to maximize penetration
Campaign landing page
Detailed reporting for sales follow-up
Co-branded collateral
Program development and management

HTML Landing page ready to post on your server

$895

Additional Marketing Tools

Blog Post Copy $350 to $475
Up to 400 words
Digital Marketing $375 to $595

Up to 7 posts

Database Append $0.40 to $1.00
Per contact
New Database $0.25 to $0.75
Per contact
SEO and PPC Starts at $500

@MC Contact us today to develop a campaign that meets your needs — 480-349-9263




10 Steps to Successful Lead Generation

. Define goals & objectives (complete PDW)
Define call to action / offer to prospects
Review and prioritize prospect database

Partner sales review and approval

Sales training and readiness
Demo units or supporting collateral (infographics, white papers)
Campaign tactics and timeline

1

2

3

4

5. Honeywell CMM/VPM review and approval

6

7

8

9. Lead tracking, reporting and feedback to HPC
1

0. Plan lead nurturing and management activities




Lead Definitions

Phone Appointment
Prospect has agreed to a phone appointment with a sales rep.
Prospects should be contacted by sales professional and nurtured until they are ready to purchase.
A Lead
Leads with a project, budget and a timeline OR a prospect requests a sales rep to contact them with specific information and may
not have shared budget or timeline.
Prospects should be contacted by sales professional and nurtured until they are ready to purchase.
B Lead
Leads with a project, may or may not have a budget or defined timeline.
Prospects should be contacted by sales professional and nurtured until they are ready to purchase.
C Lead
Leads with revenue potential in the future. They are interested in receiving information and communication in the next 30 to 90
days. Prospects should be contacted by telesales and nurtured until they transition to an A or B lead.
D Lead

Email click-through, individuals who downloaded a whitepaper or prospects who requested specific information sent to them.
Prospects should be contacted by telesales and nurtured until they transition to an A or B lead.

Coue



Contact us today to develop
your custom marketing campaign

480.349.9263
Honeywell@PartnerConcierge.com

Request Your )))
Marketing Campaign



mailto:honeywell@partnerconcierge.com
https://sps.partnerconcierge.com/campaign-request
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